


WHAT’S NEW « CPCA

CPCA Members about to begin the Motoring Tour
of Ottawa, and gathering for dinner in the Museum
of Civilization.

Trends include an ongoing adoption of new
technologies, a continuing shift to environ-
mentally friendly products, the develop-
ment of smart coatings and biotech prod-
ucts, development of niche applications
involving nanotechnology, and improved
application processes.

Andrew Doyle, President, NPCA
Andrew Doyle forecast that the Canadian
coatings market would grow 3.5% in the
period 2007-2012, to a value of (US)$2.2
billion, following value growth of 6.0%
and volume growth of 4.0% in the period
2002-2007. This assumes, he noted, that
the Canadian economy does not experi-
ence a significant slowdown in the coming
months.

Among industry challenges, Mr. Doyle drew
attention to steeply rising fuel and raw ma-
terial costs, at a time of a more gradual rise
in the price of coatings industry outputs.

He also noted that Europe’'s REACH has
been implemented and that the NPCA
has published a Reach Guidance. A critical
consideration is the “close cooperation on
chemical management schemes’ prom-
ised by the North American Montebello
Agreement.

CPCA Members during the Monday morning
Business Session.

Meanwhile, the U.S. Federal Trade
Commission is reviewing its Guides for

the Use of Environmental Marketing Claims.
“Hopefully, this will clarify the scope and
content of environmental claims that can

be made in the marketing of products,”

Mr. Doyle said.

At the State level, California is developing
The Green Chemistry Initiative and a Green
Building Code for New Construction.
Massachusetts and Maine are working on
safer alternatives to toxics legislation.

The NPCA is working with the U.S.

Department of Homeland Security to en-
sure the safety of chemical facilities, includ-
ing those of many coatings manufacturers.
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Before the Chairman’s Dinner, CPCA Members enjoyed
a private tour of the Parliament Buildings.

MONDAY, SEPTEMBER 15:
THE ECONOMY, TECHNOLOGY,

REGULATIONS, AWARDS

Dr. Torsten Pohl, Director Business
Development Industrial Coatings,
Bayer MaterialScience LLC

Quality and performance, efficiency and
the environment are the main drivers

of change in the coatings market, noted
Dr. Torsten Pohl. And in this market,
polyurethane coatings have significant
advantages.

Fast drying, waterborne 2K polyurethane
coatings have reduced VOC and HAP
emissions. Stable when exposed to UV
light, they have high abrasion, scratch,
stain and chemical resistance. Their range
of pleasing optical properties spans high
gloss to matte. Their urethane and urea
structure confer hardness, toughness and
elasticity.
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“"Waterborne 2K PUR coatings have
already substituted for solvent-borne
systems in various applications, like
commercial vehicles, flooring, soft-touch
coatings, and for wood and furniture, and
will continue to gain market share globally,”
said Dr. Pohl.

Jim Quick, President, CPCA

Jim Quick reviewed the successes of the
Association’'s work on the VOC file, as the
regulations advance to Canada Gazette,
Part II.

In current discussions concerning AIM
coatings, the CPCA is taking steps to hold
what it has gained, while being prepared
to provide clarifications in areas such as
Method 24, record-keeping, testing and
ISO certification.

In discussions about ARC coatings, the
CPCA is also intent on protecting its

gains, while preparing to clarify TBAc and
definitions, confirm conversion funding and
engage the insurance industry.

The VOC regulations are expected to
reach Canada Gazette, Part |I, late this
autumn for a January 2010 implementation.

Christian Tardif, Manager
Communications, AkzoNobel
Decorative Paints Canada

To meet Canada’s emerging AIM VOC
regulations in advance, AkzoNobel called
on the expertise of nearly 75% of its R&D
and Technical Service teams. Over two
years, the company adjusted formulas,
adopted new technologies or raw materials,
and focused on product upgrades.

“Adequately preparing the transition meant
conducting thorough research as well as
stringent validation with the Technical
Service teams,” said Christian Tardif.

AkzoNobel introduced SICO Ecosource, a
zero-odour, zero-VOC product for profes-
sional consumers and markets in March
2005. Following tests in 2007 to gauge
consumer interest, it has begun to phase
in a reformulated, zero-VOC version of its
SICO Design line.

2008 Industry Statesman,

Roy Kennedy Outstanding
Achievement Awards

Benoit Venne and Lorne Brown received
2008 Industry Statesman Awards, and
Rick Duha received the Roy Kennedy
Outstanding Achievement Award, at the
Chairman'’s Dinner.

2008 Industry Statesman Award winners Benoit Venne and Lorne Brown, flanked by CPCA Chair Brian Edwards
and CPCA President Jim Quick.
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Roy Kennedy Outstanding Achievement Award winner Rick Duha, receiving his award from CPCA Chair Brian

Edwards and CPCA President Jim Quick.

“Mr. Venne devoted much of his working
life to the paint and coatings industry,”
said Brian Edwards, CPCA Chair. “Mr.
Brown contributed to our industry for
more than 30 years, at the national and
provincial levels.

“Mr. Duha received his award for his
many contributions to the Association,

particularly in the past few years as the
CPCA has evolved,” Mr. Edwards con-
tinued. “His work organizing our pivotal
2006 Convention helped set the stage for
the CPCA successes that have followed.
He has shown tremendous commitment
to our industry and the Association.”
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Bruce Henderson, DuPont

Analysis, consultation, planning and set-
ting up training facilities were among the
first steps DuPont took to prepare for
Canada’s new VOC regulations, said Bruce
Henderson.

Converting to high-solid primers, clears
and waterborne basecoats requires
training at each step in the chain to the
consumer. Converting a shop can take up
to 10 working days of assessment, training
and physical conversion.

“The coatings industry estimates it will

cost about $200 million to convert the
entire country to the new technologies
needed to meet the ARC VOC regula-
tions,” he said.

Half of the money will be spent on infra-
structure, training, and paint removal, dis-
posal and replacement. The rest, collision
center costs, will be for new equipment,
training and facility upgrades.
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2008 - 2009
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Brian Edwards,
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TUESDAY, SEPTEMBER 16:

THE ECONOMY, TECHNOLOGY,
REGULATIONS

Noél Bonnici, Vice-President

& Financial Security Adyvisor,

RBC Dominion Securities

There are options—some surprisingly
attractive—for business owners and senior
executives who have reasonably high ex-
pectations for their retirement years.

To settle succession issues, Noél Bonnici
suggested a freeze and insure strategy. This
strategy equitably divides the value of a
business on the deaths of founding parents,
using an insurance policy to finance the
buyout of children who are not involved
with the business.

An insurance policy can also help reduce
the tax burden before, and at, death. "If
you own a business, but don't own perma-
nent life insurance, then you are losing
money every day,” Mr. Bonnici pointed out.

Board of Directors
André Buisson,
Société Laurentide Inc.

Andrew Doyle,
National Paint and Coatings
Association

Elizabeth Gilbert,
The Sherwin-Williams Co.

Mike Klein,
Dominion Color Corporation

Chris Kosmala,

AkzoNobel
Alain Mimeault,
AkzoNobel - Sico

Doug Parsons,
Home Hardware Stores Ltd.

Susan Peterson,
AkzoNobel

Roland Taube,
Akzo Nobel Coatings, Inc. -
Car Refinishes Canada

Ed Thompson,
LV. Lomas Ltd.

Fred Veghelyi,
S| Group-Canada Ltd.
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Ron Buist, Marketer

Tim Hortons Marketing Director for

24 years, Ron Buist offered an entertain-
ing look at how the company grew, on his
watch, from 79 stores in 1977 to more
than 2,000 by 2001.

Behind the company’s success stands fair-
ness to customers, employees and staff,

and programs—such as the Tim Hortons
Children's Foundation and its sports pro-
grams—that give back to the community.

As Tim Hortons added stores, it added
bargaining strength. And as it added new
franchisees, Tim Hortons fostered accept-
ance of out-of-the-box thinking.

Tim Hortons works hard to ensure prod-
uct consistency, coast-to-coast. Its ongoing
effort to find ways to please its customers
is an element in its success, as is promoting
from the inside. That is, get the product
right within the research test programs
before full rollouts of the product across
the chain.

Just as important, Hortons has “aimed to
be number one: first on the block, first in
quality, service, and value, first with new
ideas,” said Mr. Buist.

Tim Hortons has developed a recession-
resistant business that has reinvented

the meaning of the words “coffee break.”
The lesson, he said, is to “sell one type of
product and sell it well.”

Ron Buist, Marketer and Former Marketing Director, Tim
Hortons, was a speaker Tuesday morning.

Send Us Your News
If you would like your news published in What’s New, please

send it to Alex Robinson. We reserve the rights to choose which

stories we will publish and to edit material we receive for length,

clarity and style prior to publication.
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